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This base prospectus constitutes a base prospectus (the "Base Prospectus") with regard to each of the Issuers
(as defined below) for the purpose of Article 8(1) of Regulation (EU) 2017/1129 of the European Parliament and of
the Council of 14 June 2017 (the "Prospectus Regulation"). This Base Prospectus has been approved by the
Commission de Surveillance du Secteur Financier (the "CSSF") of the Grand Duchy of Luxembourg
("Luxembourg") as the competent authority under the Prospectus Regulation and the Luxembourg law relating to
prospectuses for securities dated 16 July 2019 (Loi du 16 juillet 2019 relative aux prospectus pour valeurs
mobilieres et portant mise en oeuvre du reglement (UE) 2017/1129, the "Luxembourg Law").

The CSSF only approves this Base Prospectus as meeting the standards of completeness, comprehensibility and
consistency imposed by the Prospectus Regulation. Such approval should not be considered as an endorsement
of the economic or financial opportunity of the operation or the quality and solvency of the Issuer or of the quality of
the Notes that are the subject of this Base Prospectus. Investors should make their own assessment as to the
suitability of investing in the Notes.
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By approving this Base Prospectus, the CSSF does not assume any responsibility as to the economic and financial
soundness of any issue of Notes under the Programme and the quality or solvency of any of the Issuers (as defined
below) and Bayerische Motoren Werke Aktiengesellschaft (the "Guarantor").

Application has been made to the Luxembourg Stock Exchange to list Notes issued under the Programme on the
official list of the Luxembourg Stock Exchange and to admit Notes to trading on the Regulated Market operated by
the Luxembourg Stock Exchange (Bourse de Luxembourg). The Luxembourg Stock Exchange's (Bourse de
Luxembourg) Regulated Market is a regulated market for the purposes of Directive 2014/65/EU, as amended
("MiFID II"), on Markets in Financial Instruments. Notes issued under the Programme may also not be listed at all.

In order to be able to conduct a public offer in relation to certain issues of Notes, Bayerische Motoren Werke
Aktiengesellschaft ("BMW AG"), BMW Finance N.V. ("BMW Finance"), BMW US Capital, LLC ("BMW US Capital"),
BMW International Investment B.V. ("BMW International Investment"), and BMW Japan Finance Corp. ("BMW
Japan Finance") (each an "Issuer", and together, the "Issuers") have applied for a notification of this Base
Prospectus into the Federal Republic of Germany ("Germany"), the Republic of Austria ("Austria") and the
Netherlands pursuant to Article 25 of the Prospectus Regulation and the relevant Issuer will comply with such
requirements, inter alia, as to filings and publications as may be necessary from time to time for an offer of such
Notes in Germany, Austria and the Netherlands. The Issuers may apply for further notifications of this Base
Prospectus as may be necessary for an issue of Notes from time to time.

Potential investors should be aware that any website referred to in this document, unless that information is
incorporated by reference into this Base Prospectus, does not form part of this Base Prospectus and has not been
scrutinised or approved by the CSSF.

This Base Prospectus will be published in electronic form on the website of the Luxembourg Stock Exchange
(www.luxse.com). This Base Prospectus is valid for a period of twelve months after its approval.

The Base Prospectus is valid until 10 May 2024. Any obligation to supplement a base prospectus in the
event of significant new factors, material mistakes or material inaccuracies does not apply when a base
prospectus is no longer valid.

Base Prospectus dated 10 May 2023
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Important Notice

The Notes and the Guarantee (each as defined below) have not been, and will not be, registered
under the U.S. Securities Act of 1933, as amended (the "Securities Act"), and may not be offered
or sold within the United States or to, or for the account or benefit of, U.S. persons (as defined
in Regulation S under the Securities Act) except in accordance with Regulation S under the

Securities Act or pursuant to an exemption from the registration requirements of the Securities
Act.
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GENERAL INFORMATION

Requirements

This Base Prospectus contains as of the date hereof all such information as investors and their
professional advisers would reasonably require, and reasonably expect to find, for the purpose of making
an informed assessment of the assets and liabilities, financial position, profits and losses, and prospects
of the Issuers and the Guarantor and of the rights attached to the relevant Notes.

Responsibility of the Dealers

The Dealers have not independently verified the information contained herein. Accordingly, no
representation, warranty or undertaking, whether expressed or implied, is made, and no responsibility is
accepted, by the Dealers (in their capacity as Dealers) with respect to the accuracy or completeness of
this Base Prospectus or any further information supplied in connection with the Programme. The Dealers
accept no liability in relation to this Base Prospectus or its distribution or with regard to other information
supplied by the Issuers or the Guarantor herein, save for mandatory provisions of law.

Certain of the Dealers and their affiliates have engaged, and may in the future engage, in the ordinary
course of their business activities, in lending, advisory, corporate finance services, investment banking
and/or commercial banking transactions with, and may perform the services for, the Issuers and their
affiliates in the ordinary course of business and/or for companies involved directly or indirectly in the sector
in which the Issuers and/or their affiliates operate, and for which such Dealers have received or may
receive customary fees, commissions, reimbursement of expenses and indemnification. Certain of the
Dealers may also have positions, deals or make markets in the Notes issued under the Programme,
related derivatives and reference obligations, including (but not limited to) entering into hedging strategies
on behalf of the Issuer and its affiliates, investor clients, or as principal in order to manage their exposure,
their general market risk, or other trading activities. They have received, or may in the future receive,
customary fees and commissions for these transactions.

In addition, in the ordinary course of their business activities, certain Dealers and their affiliates may make
or hold a broad array of investments and actively trade debt and equity securities (or related derivative
securities) and financial instruments (including bank loans) for their own account and for the accounts of
their customers. Such investments and securities activities may involve securities and/or instruments of
the Issuer or Issuer’s affiliates. The Dealers and/or their affiliates may receive allocations of the Notes
(subject to customary closing conditions), which could affect future trading of the Notes. Certain of the
Dealers or their affiliates that have a lending relationship with the Issuer routinely hedge their credit
exposure to the Issuer consistent with their customary risk management policies. Typically, such Dealers
and their affiliates would hedge such exposure by entering into transactions which consist of either the
purchase of credit default swaps or the creation of short positions in securities, including potentially the
Notes issued under the Programme. Any such positions could adversely affect future trading prices of
Notes issued under the Programme. The Dealers and their affiliates may also make investment
recommendations and/or publish or express independent research views in respect of such securities or
financial instruments and may hold, or recommend to clients that they acquire, long and/or short positions
in such securities and instruments.

Exclusiveness

Neither the Issuers nor the Guarantor have authorised the making or provision of any representation or
information regarding the Issuers, the Guarantor or the Notes other than as contained or incorporated by
reference in this Base Prospectus, or any final terms the form of which is described in Part F.IV of this
Base Prospectus (for each tranche of Notes, the "Final Terms", which document may also include
information relating to the relevant tranche of Notes (each a "Tranche") other than the relevant Terms and
Conditions (as defined below)) or as approved for such purpose by the Issuers. Any such representation
or information should not be relied upon as having been authorised by any Issuer or Dealer or the
Guarantor.

Significance of Delivery

Neither the delivery of this Base Prospectus and any Final Terms nor the offering, sale or delivery of any
Note shall in any circumstances create any implication that there has been no adverse change in the
financial situation of any Issuer or the Guarantor since the date hereof.



The delivery of this Base Prospectus or any Final Terms or the offering, sale or delivery of any Note does
not at any time imply that the information contained herein concerning the Issuers and the Guarantor is
correct at any time subsequent to the date thereof or that any other written information delivered in
connection therewith is correct as at any time subsequent to the date indicated in the document containing
the same.

Restriction on Distribution

The distribution of this Base Prospectus and any Final Terms and the offering, sale and delivery of the
Notes in certain jurisdictions may be restricted by law. Persons into whose possession this Base
Prospectus comes are required by the Issuers, the Guarantor and the Dealers to inform themselves about
and to observe any such restrictions. For a description of certain restrictions on offers, sales and deliveries
of Notes and on distribution of this Base Prospectus and other offering material relating to the Notes
please refer to the Selling Restrictions set out in Part G of this Base Prospectus. In particular, the Notes
and the Guarantee have not been, and will not be, registered under the Securities Act and may include
Notes in bearer form which are subject to U.S. tax law requirements. Subject to certain exceptions, the
Notes and the Guarantee may not be offered, sold or delivered within the United States or to, or for the
account or benefit of, U.S. persons (as defined in Regulation S under the Securities Act).

Exclusion

This Base Prospectus on its own does not constitute an offer or an invitation to subscribe for or purchase
any Notes and should not be considered as a recommendation by any Issuer, the Guarantor or any Dealer
that any recipient of this Base Prospectus should subscribe for or purchase any Notes. Each recipient
shall be taken to have made its own investigation and appraisal of the financial condition and affairs as
well as of the creditworthiness of any Issuer and of the Guarantor. This Base Prospectus may not be used
for the purpose of an offer or solicitation by anyone in any jurisdiction in which such offer or solicitation is
not authorised or to any person to whom it is unlawful to make such offer or solicitation. This Base
Prospectus is not intended to provide the basis of any credit or other evaluation.

Stabilisation Manager

In connection with the issue of any Tranche of Notes, the Dealer or Dealers (if any) named as the
stabilisation manager(s) (or persons acting on behalf of a stabilisation manager) in the applicable Final
Terms may over-allot Notes or effect transactions with a view to supporting the market price of the Notes
at a level higher than that which might otherwise prevail. However, stabilisation may not necessarily occur.
Any stabilisation action may begin on or after the date on which adequate public disclosure of the terms
of the offer of the relevant Tranche of Notes is made and, if begun, may cease at any time, but it must
end no later than the earlier of 30 days after the issue date of the relevant Tranche or Notes and 60 days
after the date of the allotment of the relevant Tranche of Notes.

Any such stabilisation action or over-allotment must be conducted by the relevant stabilisation
manager (or person(s) acting on behalf of any stabilisation manager(s)) in accordance with all
applicable laws and rules (including rules and other regulatory requirements governing any stock
exchange where such Notes are listed).

Benchmarks Regulation

Interest amounts payable under floating rate Notes may be calculated by reference to (i) Euro Interbank
Offered Rate (the "EURIBOR"), which is currently provided by the European Money Markets Institute
("EMMI"), or (ii) the Constant Maturity Swap ("CMS"), which is currently provided by ICE Benchmark
Administration ("IBA"), or (iii) the Sterling Overnight Index Average ("SONIA"), which is currently provided
by the Bank of England, or (iv) the Secured Overnight Financing Rate ("SOFR"), which is currently
provided by the Federal Reserve Bank of New York, or (v) the Euro-Short Term Rate ("€STR"), which is
published by the European Central Bank since 2 October 2019. As at the date of this Base Prospectus,
SONIA, SOFR and €STR do not fall within the scope of Regulation (EU) 2016/1011 (the "Benchmarks
Regulation"). As at the date of this Base Prospectus, EMMI does appear on the register of administrators
and benchmarks (the "Benchmark Register") established and maintained by the European Securities
and Markets Authority ("ESMA™) pursuant to Article 36 of the Benchmarks Regulation, while IBA, the Bank
of England, the Federal Reserve Bank of New York and the European Central Bank do not appear on the
Benchmarks Register.



Each potential investor in Notes must determine the suitability of that investment in light of its own
circumstances. In particular, each potential investor should:

(1) have sufficient knowledge and experience to make a meaningful evaluation of the relevant Notes,
the merits and risks of investing in the relevant Notes and the information contained or
incorporated by reference into this Base Prospectus or any supplement hereto;

(ii) have access to, and knowledge of, appropriate analytical tools to evaluate, in the context of its
particular financial situation and the investment(s) it is considering, an investment in the Notes
and the impact the Notes will have on its overall investment portfolio;

(iii) have sufficient financial resources and liquidity to bear all of the risks of an investment in the
relevant Notes, including where the currency for principal or interest payments is different from
the potential investor's currency;

(iv) understand thoroughly the terms of the relevant Notes and be familiar with the behaviour of
financial markets;

v) be aware that it may be required to pay taxes or other documentary charges or duties in
accordance with the laws and practices of the country where the Notes are transferred or other
jurisdictions;

(vi) ask for its own tax adviser's advice on its individual taxation with respect to the acquisition, sale
and redemption of the Notes; and

(vii) be able to evaluate (either alone or with the help of a financial adviser) possible scenarios for
economic, interest rate and other factors that may affect its investment and its ability to bear the
applicable risks.

EEA Retail Investors

If the Final Terms in respect of any Notes include a legend entitled "Prohibition of Sales to EEA Retalil
Investors", the Notes are not intended to be offered, sold or otherwise made available to and should not
be offered, sold or otherwise made available to any retail investor in the European Economic Area
(the "EEA"). For these purposes, a retail investor means a person who is one (or more) of: (i) a retail client
as defined in point (11) of Article 4(1) of MIFID II; (ii) a customer within the meaning of Directive
2016/97/EU,as amended or superseded (the "Insurance Distribution Directive"), where that customer
would not qualify as a professional client as defined in point (10) of Article 4(1) of MiFID II; or (iii) not a
qualified investor as defined in the Prospectus Regulation. Consequently, no key information document
required by Regulation (EU) No 1286/2014, as amended or superseded (the "PRIIPs Regulation") for
offering or selling the Notes or otherwise making them available to retail investors in the EEA has been
prepared and therefore offering or selling the Notes or otherwise making them available to any retail
investor in the EEA may be unlawful under the PRIIPS Regulation.

MIFID Il Product Governance / Target Market

The Final Terms in respect of any Notes may include a legend entitled "MiFID 1l Product Governance"
which will outline the target market assessment in respect of the Notes and which channels for distribution
of the Notes are appropriate in each case as of the date of the relevant Final Terms. Any person
subsequently offering, selling or recommending the Notes (a "distributor") should take into consideration
the target market assessment; however, a distributor subject to MiFID Il is responsible for undertaking its
own target market assessment in respect of the Notes (by either adopting or refining the target market
assessment) and determining appropriate distribution channels.

A determination will be made in relation to each issue about whether, for the purpose of the MiFID Product
Governance rules under EU Delegated Directive 2017/593, as amended (the "MiFID Product
Governance Rules"), any Dealer subscribing for any Notes is a manufacturer in respect of such Notes,
but otherwise neither the Arranger nor the Dealers nor any of their respective affiliates will be a
manufacturer for the purpose of the MiFID Product Governance Rules.

UK Retail Investors

If the Final Terms in respect of any Notes include a legend entitled "Prohibition of sales to UK Retall
Investors", the Notes are not intended to be offered, sold or otherwise made available to and should not
be offered, sold or otherwise made available to any retail investor in the United Kingdom ("UK"). For these
purposes, a retail investor means a person who is one (or more) of: (i) a retail client as defined in point
(8) of Article 2(1) of Commission Delegated Regulation (EU) 2017/565,as amended, as it forms part of



English law by virtue of the European Union (Withdrawal) Act 2018 ("EUWA"); or (ii) a customer within
the meaning of the Financial Services and Markets Act 2000, as amended ("FSMA"), and any rules or
regulations made under the FSMA to implement Directive (EU) 2016/97,as amended, where that
customer would not qualify as a professional client as defined in point (8) of Article 2(1) of Regulation
(EU) No 600/2014,as amended, as it forms part of English law by virtue of the EUWA, or (iii) not a qualified
investor as defined in point (e) of Article 2 of Regulation (EU) 2017/1129,as amended, as it forms part of
English law by virtue of the EUWA (the "UK Prospectus Regulation"). Consequently no key information
document required by Regulation (EU) No 1286/2014, as amended, as it forms part of English law by
virtue of EUWA (the "UK PRIIPs Regulation") for offering or selling the Notes or otherwise making them
available to retail investors in the UK has been prepared and therefore offering or selling the Notes or
otherwise making them available to any retail investor or in the UK may be unlawful under the UK PRIIPs
Regulation.

UK MiFIR Product Governance / Target Market

The Final Terms in respect of any Notes may include a legend entitled "UK MiFIR Product Governance"
which will outline the target market assessment in respect of the Notes and which channels for distribution
of the Notes are appropriate. Any person subsequently offering, selling or recommending the Notes (a
"UK distributor") should take into consideration the target market assessment; however, a UK distributor
subject to the FCA Handbook Product Intervention and Product Governance Sourcebook (the "UK MiFIR
Product Governance Rules") is responsible for undertaking its own target market assessment in respect
of the Notes (by either adopting or refining the target market assessment) and determining appropriate
distribution channels.

A determination will be made in relation to each issue about whether, for the purpose of the UK MiFIR
Product Governance Rules, any Dealer subscribing for any Notes is a manufacturer in respect of such
Notes, but otherwise neither the Arranger nor the Dealers nor any of their respective affiliates will be a
manufacturer for the purpose of the UK MIFIR Product Governance Rules.



Part A of the Base Prospectus
General Description of the Programme

GENERAL DESCRIPTION OF THE PROGRAMME

General
Notes will be issued in Tranches, one or more of which shall comprise a series ("Series").

Notes will be issued in such denominations as may be agreed between the relevant Issuer and the
relevant Dealer(s) (as defined below) and as indicated in the applicable Final Terms save that the
minimum denomination of the Notes will be, if in euro, EUR 1,000, and, if in any currency other than euro,
an amount in such other currency nearly equivalent to EUR 1,000 at the time of the issue of Notes. Subject
to any applicable legal or regulatory restrictions, and requirements of relevant central banks, Notes may
be issued in euro or any other currency. The Notes are issued in bearer form under German law.

In addition to the above paragraph, Notes issued by BMW US Capital with a maturity at issuance of 183
days or less will have a minimum denomination of USD 500,000 or its equivalent in other specified foreign
currencies at the date of issue.

Under the Prospectus Regulation, prospectuses relating to money market instruments having a maturity
at issue of less than 12 months are not subject to the approval provisions.

The Notes are direct, unconditional, unsubordinated and unsecured obligations of the respective Issuer
and rank equally with all its other unsecured and unsubordinated obligations.

Notes issued by BMW Finance N.V., BMW US Capital, LLC, BMW International Investment B.V. and BMW
Japan Finance Corp. will have the benefit of a guarantee (the "Guarantee") given by BMW AG
(the "Guarantor"). The Guarantee constitutes an irrevocable, unsecured and unsubordinated obligation
of the Guarantor ranking equally with all other unsecured and unsubordinated obligations of the Guarantor
(other than statutorily preferred indebtedness).

Notes may be issued with such maturities as may be agreed between the Issuer and the relevant
Dealer(s), subject to a minimum maturity of 30 days, as indicated in the applicable Final Terms (except in
any case, such other minimum or maximum maturity as may be allowed or required from time to time by
the relevant central bank (or equivalent body) or any laws or regulations applicable to the Issuer or the
relevant Specified Currency (as defined in the Terms and Conditions of the Notes)).

Notes may be issued at an issue price, which is at par or at a discount to, or premium over, par, as stated
in the relevant Final Terms. The issue price for Notes to be issued will be determined at the time of pricing
on the basis of a yield which will be determined on the basis of the orders of the investors which are
received by the Dealers during the offer period. Orders will specify a minimum yield and may only be
confirmed at or above such yield. The resulting yield will be used to determine an issue price, all to
correspond to the yield.

The yield for Notes with fixed interest rates will be calculated by the use of the ICMA method, which
determines the effective interest rate of notes taking into account accrued interest on a daily basis.

Notes may be offered to qualified investors and/or retail investors as further specified in the relevant Final
Terms.

Issuers

Bayerische Motoren Werke Aktiengesellschaft, Munich, Germany
BMW Finance N.V., The Hague, The Netherlands

BMW US Capital, LLC, Wilmington, Delaware, USA

BMW International Investment B.V., The Hague, The Netherlands
BMW Japan Finance Corp., Minato-ku, Tokyo, Japan

BMW Finance, BMW US Capital, BMW International Investment and BMW Japan Finance, together, shall
be referred to as the "Issuers" or the "Issuing Subsidiaries". The Issuing Subsidiaries, together with all
other BMW group companies and BMW AG, shall be referred to as "BMW Group" or "BMW".



Guarantor
Bayerische Motoren Werke Aktiengesellschaft, Munich, Germany

Arranger
Deutsche Bank Aktiengesellschaft, Frankfurt am Main, Germany

Dealers

Barclays Bank Ireland PLC, Dublin, Ireland

BNP Paribas, Paris, France

BofA Securities Europe SA, Paris, France

Citigroup Global Markets Europe AG, Frankfurt am Main, Germany
Citigroup Global Markets Limited, London, United Kingdom
Commerzbank Aktiengesellschaft, Frankfurt am Main, Germany
Crédit Agricole Corporate and Investment Bank, Montrouge, France
Deutsche Bank Aktiengesellschaft, Frankfurt am Main, Germany
Goldman Sachs Bank Europe SE, Frankfurt am Main, Germany
HSBC Continental Europe, Paris, France

ING Bank N.V., Amsterdam, The Netherlands

J.P. Morgan SE, Frankfurt am Main, Germany

Merrill Lynch International, London, United Kingdom

Mizuho Securities Europe GmbH, Frankfurt am Main, Germany
Morgan Stanley Europe SE, Frankfurt, Germany

MUFG Securities (Europe) N.V., Amsterdam, The Netherlands
RBC Europe Limited, London, United Kingdom

RBC Capital Markets (Europe) GmbH, Frankfurt, Germany
SMBC Bank EU AG, Frankfurt, Germany

Société Générale, Paris, France

Standard Chartered Bank AG, Frankfurt, Germany

UniCredit Bank AG, Munich, Germany

Notes may be issued from time to time to one or more of the Dealers specified above (the "Dealers" and
each a "Dealer"), which expression shall include any additional Dealer appointed under the Programme
and which appointment may be for a specific issue or on an on-going basis.

Principal Paying Agent
Deutsche Bank Aktiengesellschaft

Luxembourg Listing Agent
BNP Paribas, Luxembourg Branch

Authorisations

The amendment and restatement of the Programme and the issue of Notes under the Programme have
been duly authorised by resolutions of the relevant Board of Management, namely by BMW Finance
passed on 31 March 2023; by BMW US Capital passed on 31 March 2023; by BMW International
Investment passed on 31 March 2023; and by BMW Japan Finance passed on 23 March 2023. In line
with applicable German law and in the absence of a specific requirement to that extent set out in its
Articles of Incorporation, BMW AG did not pass a specific board resolution in relation to the amendment
and restatement of the Programme and issues of Notes thereunder. Accordingly, issues of Notes by
BMW AG are properly authorised by virtue of an execution thereof by signatories, and such number of
signatories, duly authorised to act on behalf of BMW AG. All consents, approvals, authorisations or other
orders of all regulatory authorities required by the Issuers under the laws of Germany, The Netherlands,
the United States of America, and Japan, respectively, have been given for the issue of Notes and for the
Issuers to undertake and perform their obligations under the dealer agreement dated 10 May 2023 (the
"Dealer Agreement"), the agency agreement dated 10 May 2023 (the "Agency Agreement"), the
declaration of undertaking dated 10 May 2023 (the "Declaration of Undertaking"), the Notes and, in the
case of the Guarantor, under the guarantee dated 10 May 2023 (the "Guarantee").



Clearstream Luxembourg, Euroclear and CBF

The Notes have been accepted for clearance through Clearstream Banking S.A., 42 Avenue JF Kennedy,
1855 Luxembourg, Grand Duchy of Luxembourg, and Euroclear Bank SA/NV, Boulevard du Roi Albert II,
1210 Brussels, Belgium, and Clearstream Banking AG, Mergenthalerallee 61, 65760 Eschborn, Federal
Republic of Germany, and may be accepted in the future for clearance through any Specified Clearing
System and through other clearing systems in relation to a particular Tranche, as the case may be. The
appropriate common code and ISIN for each Tranche, and each other securities code which may be
obtained in relation to a particular Tranche, as the case may be, will be contained in the relevant Final
Terms.

Interim Reports
As at the date of this Base Prospectus, BMW Japan Finance does not publish interim reports.

Documents Available for Inspection

For the term of this Base Prospectus copies of the following documents will, when published, be available
free of charge during normal business hours from the registered office of the relevant Issuer and from the
specified offices of the Principal Paying Agent:

0] the constitutional documents of each of the Issuers in the English language

BMW AG:
https://www.bmwgroup.com/content/dam/grpw/websites/bmwgroup_com/company/downloads/
en/2022/Articles%200f%20Incorporation% 200f%20BMW%20A G, %2029%20Nov%202022. pdf

BMW Finance:

https://www.bmwgroup.com/content/dam/grpw/websites/bmwgroup _com/ir/downloads/en/2023
/emtn/07.01-BMW-Finance-N.V.-Articles-of-Association.pdf

BMW US Capital:

https:.//www.bmwgroup.com/content/dam/grpw/websites/bmwgroup _com/ir/downloads/en/2023
/emtn/01-BMW-US-Capital-Certificate-of-Formation-and-Conversion. pdf

BMW International Investment:

https:.//iwww.bmwgroup.com/content/dam/grpw/websites/bmwgroup_com/ir/downloads/en/2023
/emtn/07.01-BMW-International-Investment-B. V.-Articles-of-Association.pdf

BMW Japan Finance:

https://iwww.bmwgroup.com/content/dam/grpw/websites/bmwgroup _com/ir/downloads/en/2023
/emtn/10.01-BMW-Japan-Finance-Corp.-Articles-of-Incorporation-English-language-
version.pdf

(i)  a copy of this Base Prospectus;

(i)  the Guarantee;

(iv)  the documents incorporated herein by reference; and
(v) acopy of any supplements to this Base Prospectus.

Electronic versions of the constitutional documents of the Issuers are also available on the Guarantor’s
website.

This Base Prospectus, any document incorporated by reference and any supplement to this Base
Prospectus will be published on the website of the Luxembourg Stock Exchange (www.luxse.com).

In the case of Notes listed on the official list of the Luxembourg Stock Exchange or publicly offered in the
Grand Duchy of Luxembourg, the Final Terms will be displayed on the website of the Luxembourg Stock
Exchange (www.luxse.com).

Programme Amount

The aggregate principal amount of all outstanding Notes or the Euro equivalent in the relevant foreign
currency on the respective Trade Dates thereof at any one time shall not exceed EUR 50,000,000,000 or
such increased amount as may be agreed by the Dealers, the Issuers and the Guarantor
(the "Programme Amount") in accordance with the provisions of the Dealer Agreement.



This Base Prospectus and any supplement thereto will only be valid for listing Notes on the regulated
market of the Luxembourg Stock Exchange and any other regulated market of any other stock exchange,
if any, in an aggregate nominal amount which, when added to the aggregate nominal amount then
outstanding of all Notes previously or simultaneously issued under the Programme, does not exceed
EUR 50,000,000,000. For the purpose of calculating the Euro equivalent of the aggregate amount of
Notes issued under the Programme from time to time:

The Euro equivalent of Notes denominated in another issue currency shall be determined by the relevant
Issuer on the trade date specified in the Final Terms of such Notes (the "Trade Date") according to the
reference rate determined by the European System of Central Banks on 2:15 p.m. (Central European
time) and published by the European Central Bank in Frankfurt am Main on such date.

Approval of the Base Prospectus and Notification

Approval of this Base Prospectus pursuant to Article 20 of the Prospectus Regulation in connection with
the Luxembourg Law has only been sought from the CSSF and from no other competent authority in any
other Member State of the European Union.

As at the date of this Base Prospectus, in order to be able to conduct a public offer in relation to certain
issues of Notes, the Issuers have applied for a notification of this Base Prospectus into Germany, Austria
and The Netherlands pursuant to Article 25 of the Prospectus Regulation and the relevant Issuer will
comply with such requirements, inter alia, as to filings and publications as may be necessary from time to
time for an offer of such Notes in Germany, Austria and The Netherlands. The Issuers may apply for further
notifications of this Base Prospectus as may be necessary for an issue of Notes from time to time. No
public or other offer of the Notes will be made in the United States.

Language of the Base Prospectus

This Base Prospectus has been drafted in the English language and, subject to the following paragraph,
the English language shall be the prevailing language of this Base Prospectus.

Where parts of this Base Prospectus are drafted in a bilingual format reflecting both an English language
version and a German language version, for purposes of reading and construing the contents of this Base
Prospectus, the English language version shall prevail, provided, however, that certain parts of this Base
Prospectus reflect documents which have been, or will be, executed as separate documents with the
German language version being the prevailing version thereof.

Currency Restrictions

Each issue of Notes denominated in a currency in respect of which particular laws, guidelines, regulations,
restrictions or reporting requirements apply will only be issued in circumstances which comply with such
laws, guidelines, regulations, restrictions or reporting requirements from time to time. The relevant Issuer
shall ensure that such Notes have the maturities and denominations as required by such laws, regulations
and guidelines.

Use of Proceeds
The net proceeds of the Notes will be used to assist in the general business of BMW Group.

Distribution

Notes may be distributed by way of private or public placement and in each case on a syndicated or non-
syndicated basis.

Currencies

Subject to any applicable legal or regulatory restrictions, Notes may be issued in any currencies as may
be agreed between the Issuer and the relevant Dealer(s) (as indicated in the applicable Final Terms). In
this Base Prospectus, all references to "€", "EUR" or "Euro" are to the currency of the European Economic
and Monetary Union, references to "GBP" are to the currency of the United Kingdom, references to "USD"
are to the currency of the United States of America, references to "AUD" are to the currency of the
Commonwealth of Australia, references to "CNY" are to the currency of the People’s Republic of China
and references to "Yen" are to the currency of Japan.



Rating
Rating of Notes

Notes issued under the Programme may be rated or unrated. In case Notes are rated, such rating will be
disclosed in the relevant Final Terms within the item "Rating". A security rating is not a recommendation
to buy, sell or hold securities and may be subject to suspension, reduction or withdrawal at any time by
the assigning rating agency. Ratings are based on current information furnished to the rating agencies
by BMW AG and information obtained by the rating agencies from other sources. Because ratings may
be changed, superseded or withdrawn as a result of changes in, or unavailability of, such information, a
prospective purchaser should verify the current long-term and short-term ratings of BMW AG before
purchasing the Notes.

Based on the provisions of Regulation (EC) No. 1060/2009 on rating agencies, as amended (the Credit
Rating Agencies Regulation or "CRA Regulation"), certain institutions as further determined pursuant to
Article 4 (1) of the CRA Regulation which are established in the European Union (the "Regulated
Institutions") are subject to certain restrictions with regard to the use of ratings for regulatory purposes.
Pursuant to Article 4 (1) of the CRA Regulation, Regulated Institutions may use credit ratings for regulatory
purposes only if such credit ratings are issued by credit rating agencies established in the European Union
and registered in accordance with the CRA Regulation (or for which the relevant registration procedure is
still pending). If the relevant Issuer and/or the Guarantor and/or the Notes are rated, the relevant Final
Terms, as set out within the item "Rating", will state whether the relevant rating agencies are established
in the European Union or have relevant subsidiaries which are established in the European Union or not
and whether they have been registered in accordance with the CRA Regulation.

The current version of the list of credit rating agencies registered in accordance with the CRA Regulation
may be retrieved from the website of  the European Commission at:
https://www.esma.europa.eu/supervision/credit-rating-agencies/risk.

In accordance with Article 18 (3) of the CRA Regulation, such list is updated within 30 days, as soon as
the registering competent authority of a home member state has informed the Commission of any
amendment as regards the registered credit rating agencies.

Rating of BMW AG

BMW AG has been assigned a long-term rating of A2! by Moody’s Deutschland GmbH ("Moody’s")>.

BMW AG has also been assigned a long-term rating of A2 by S & P Global Ratings Europe Limited
(Niederlassung Deutschland)("Standard & Poor’s")*.

1 Moody's defines “A2“ as follows: “Obligations rated A are judged to be upper-medium grade and are subject to low credit risk.
The modifier 2 indicates that the obligation ranks in the mid-range of its generic rating category.”

Moody's is established in the European Community and is registered under Regulation (EC) No. 1060/2009 of the European
Parliament and of the Council of 16 September 2009 on credit rating agencies, amended by Regulation (EC) No. 513/2011 of the
European Parliament and of the Council of 11 March 2011 (the "CRA Regulation"). Moody's appends long-term obligation ratings
at the following levels: Aaa, Aa, A, Baa, Ba, B, Caa, Ca and C. To each generic rating category from Aa to Caa Moody's assigns
the numerical modifiers "1", "2" and "3". The modifier "1" indicates that the rated company is in the higher end of its letter-rating
category, the modifier "2" indicates a mid-range ranking and the modifier "3" indicates that the rated company is in the lower end
of its letter-rating category. Moody’s also has the option of adding further guidance (referred to as "under review") as to whether
arating is likely to be upgraded (possible upgrade), downgraded (possible downgrade) or uncertain (direction uncertain). Moody's
short-term ratings are opinions of the ability of issuers to honor short-term financial obligations and range from P-1, P-2, P-3 down
to NP (Not Prime).

Standard & Poor's defines “A* as follows: “An obligor rated A has strong capacity to meet its financial commitments but is
somewhat more susceptible to the adverse effects of changes in circumstances and economic conditions than obligors in higher-
rated categories. The ratings from 'AA' to 'CCC' may be modified by the addition of a plus (+) or minus (-) sign to show relative
standing within the major rating categories.

Standard & Poor's is established in the European Community and is registered under Regulation (EC) No. 1060/2009 of the
European Parliament and of the Council of 16 September 2009 on credit rating agencies, amended by Regulation (EC)
No. 513/2011 of the European Parliament and of the Council of 11 March 2011 (the “CRA Regulation”). Standard & Poor's
assigns long-term credit ratings on a scale from AAA to D. The ratings from AA to CCC may be modified by the addition of a "+"
or "-" to show the relative standing within the major rating categories. Standard & Poor's may also offer guidance (termed a "credit
watch") as to whether a rating is likely to be upgraded (positive), downgraded (negative) or uncertain (neutral). Standard & Poor's
assigns short-term credit ratings for specific issues on a scale from A-1, A-2, A-3, B, C down to D. Within the A-1 category the
rating can be designated with a "+".
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Admission of the Programme and Listing of the Notes

In relation to Notes issued under this Programme, application has been made to the CSSF in its capacity
as competent authority under the Prospectus Regulation and the Luxembourg Law for approval of this
Base Prospectus.

Further application has been made to list Notes issued under the Programme on the official list of the
Luxembourg Stock Exchange and to admit to trading such Notes on the regulated market of the
Luxembourg Stock Exchange (Bourse de Luxembourg) or on the Euro MTF market.

In this Base Prospectus, references to "Listed Notes" (and all related references) shall mean that the
CSSF has given its approval of this Base Prospectus and that the relevant Notes have been admitted by
the Luxembourg Stock Exchange to trading on the regulated market of the Luxembourg Stock Exchange.

The Programme provides that Notes may be listed on other or further stock exchanges, as may be agreed
between the relevant Issuer and the relevant Dealer(s) in relation to each Tranche, as specified in the
relevant Final Terms.

Notice of the aggregate nominal amount of Notes, interest (if any) payable in respect of Notes, the issue
price of Notes and any other terms and conditions contained herein on an optional basis or for which
placeholders are provided for herein which are applicable to each Tranche of Notes will be set forth in the
relevant Final Terms which, with respect to Listed Notes will be delivered to the Luxembourg Stock
Exchange and/or the CSSF. In relation to Listed Notes issued under the Programme, copies of this Base
Prospectus and the relevant Final Terms will be available for inspection during normal business hours at
the office of the Principal Paying Agent, at whose office copies thereof can also be obtained free of charge
(see "Address List" at the end of this Base Prospectus), and a copy of this Base Prospectus or any further
prospectuses, or any supplements thereto, and the relevant Final Terms may also be accessed through
the website of the Luxembourg Stock Exchange at "www.luxse.com".

Undertaking referring to the Luxembourg Stock Exchange

Each of the Issuers and the Guarantor has undertaken, in connection with the listing of Notes on the
regulated market of the Luxembourg Stock Exchange, that if, while Notes are outstanding and listed on
the official list and admitted to trading on the regulated market of the Luxembourg Stock Exchange, there
shall occur any material adverse change in the business, financial position or otherwise of any of the
Issuers or the Guarantor, as the case may be, that is material in the context of issuance under the
Programme which is not reflected in this Base Prospectus (or any of the documents incorporated by
reference in this Base Prospectus), it will prepare or procure the preparation of a supplement to this Base
Prospectus or, as the case may be, publish a new base prospectus for use in connection with any
subsequent offering of Notes to be listed on the regulated market of the Luxembourg Stock Exchange.
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Part B of the Base Prospectus
Risk Factors

RISK FACTORS

The following description of risk factors and their occurrence within a risk category, with the most material
risk factor presented first in each category, should be understood as a description of residual risks, i.e. of
the remaining risks following all counter measures taken in order to avoid such risks or limit their adverse
effect. Although the most material risk factors have been presented first within each category, the order in
which the remaining risk factors are presented is not necessarily an indication of the likelihood of the risks
actually materialising, of the potential significance of the risks or of the scope of any potential negative
impact to the Issuers’ business, financial condition, results of operations and prospects. The Issuers may
face a number of these risks described below simultaneously and some risks described below may be
interdependent. While the risk factors below have been divided into categories, some risk factors could
belong in more than one category and prospective investors should carefully consider all of the risk factors
set out in this section.

Risks relating to BMW AG and BMW Group

The risk factors regarding the Issuers and the Guarantor are presented in the following categories
depending on their nature:

1) Macroeconomic Risks relating to BMW AG and BMW Group

2) Competitive Risks relating to BMW AG and BMW Group

3) Operational Risks relating to BMW AG and BMW Group

4) Financial Risks relating to BMW AG and BMW Group

5) Legal and regulatory risks relating to BMW AG and BMW Group
6) Risks relating to the Issuers

Macroeconomic Risks relating to BMW AG and BMW Group

Macroeconomic, geopolitical or other events could adversely affect the automotive industry and BMW
Group

BMW Group manufactures and sells its premium and luxury automobiles and motorcycles worldwide. As
one of the largest industrial companies in Germany, BMW Group is deeply rooted in Germany and across
Europe. In addition, BMW Group manufactures and sells a significant number of automobiles and
motorcycles in the Americas and Asia, particularly in China. As a result, BMW Group’s business and
operating results are materially affected by global macroeconomic and financial market conditions, and
could be adversely impacted by economic or financial crises, a global or regional economic slowdown or
recession, or a decrease in consumer demand for BMW Group’s products.

BMW Group is also vulnerable to the negative impact of other events outside BMW Group’s control.
Political instability, increased nationalist and protectionist behavior of governments, terrorist activities,
military conflict, natural disasters, extreme weather events, power outages, telecommunications failures
and pandemics, among other things, could have a material adverse impact on the global economy,
international capital markets and the BMW Group’s business, net assets, financial condition and results
of operations. For example, in recent years, the uncertainty in connection with the United Kingdom’s
withdrawal from the European Union (Brexit), trade tensions between the United States and China, and
the outbreak of the COVID-19 pandemic had, and continue to have, a direct and material impact on the
global economy and thereby on BMW Group and its business and results of operations. More recently,
the Russian invasion of Ukraine has significantly increased risks and uncertainties in the global economy
and especially Eastern Europe, with far-reaching and potentially long-term adverse consequences for
BMW Group’s ability to procure supplies from, manufacture or market vehicles in, or otherwise do
business in and with Russia and Ukraine, and regional and global economic and political conditions more
generally. In addition, sanctions imposed by the EU, the United States and/or other countries on Russia
as well as Russian banks, companies and individuals have adversely affected and will continue to
adversely affect BMW Group’s business. As a result, on 1 March 2022, BMW Group announced the
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discontinuation of its local production in Russia and halted all exports of vehicles to Russia until further
notice. The war in Ukraine also has a significant impact on Ukraine’s automotive supply industry as a
result of which BMW Group, for example, had to stop production temporarily at its Dingolfing plant. The
war in Ukraine, combined with the ongoing bottleneck for semiconductors, is expected to lead to further
production adjustments and downtimes at BMW Group’s European plants. In addition, as a result of many
international companies exiting the Russian market, the Russian government has threatened to penalize
businesses leaving Russia by nationalising assets of foreign-owned companies. While the legislation that
would put these plans into action has already been drafted, it is currently unclear when and if this new
law will come into effect and how it will impact BMW Group’s business. A continuation of the war in Ukraine
or any further escalations could lead to additional sanctions and corresponding countermeasures.

Due to increasing interconnectedness of global economic and financial systems, any significant event in
one area of the world can have an immediate and devastating impact on markets around the world,
thereby adversely affecting BMW Group globally.

BMW Group maintains operations in various markets which could be affected by volatile economic or
political environments and is pursuing growth opportunities in a number of newly developed and emerging
markets. These investments may expose the BMW Group to heightened risks of economic, geopolitical,
or other events, including governmental expropriation (nationalization) of its manufacturing facilities, local
sales subsidiaries or intellectual property, restrictive currency exchange or import controls.

BMW Group is subject to the macroeconomic risk caused by supply bottlenecks, particularly for
semiconductors. Although this risk has decreased somewhat, BMW Group believes that such bottlenecks
could arise during the course of 2023, with the resulting shortage of upstream products and end products
causing the otherwise strong recovery of the global economy to slow down (see also “BMW Group is
dependent on its suppliers”).

In recent years, China has also been an increasingly important market for the BMW Group and a
significant amount of BMW Group’s manufacturing is located in China. The transition of the Chinese
economy from an investment-driven market to a consumer-driven market is expected to result in slower
growth rates and greater instability in financial markets. In addition, the trade conflict with the United
States is likely to continue to have an adverse impact on the Chinese economy in 2023 and potentially
beyond. If the Chinese economy were to grow at a significantly slower pace than expected, or even to
contract, this could lead to a decline in automobile sales growth rates or unit sales.

BMW Group is also adversely affected by rising inflation in several countries, including the European
Union and the United States. Should inflation rates continue to rise and/or remain at increased levels, this
would have a material adverse impact on demand in the relevant economies due to rising prices. In
addition, the expected interest rate increases by central banks could also have an adverse impact on
demand. Decreased demand for BMW Group’s vehicles could have a material adverse effect on BMW
Group’s business and results of operations (see also “Significant changes in prices of raw materials and
commaodities could lead to increased costs in producing and distributing BMW Group vehicles”).

The COVID-19 pandemic could continue to adversely impact BMW Group’s business and results of
operations

The coronavirus pandemic and its impact remain a risk to the global economy. If the virus should continue
to spread quickly following the end of the coronavirus restrictions in China, a high number of cases or a
new variant of the coronavirus may once again require strict containment measures and continue to put
global supply chains under great strain. As a result, shortages of (upstream) products may cause the
recovery of the global economy to slow down.

Changes in consumer preferences, lifestyle and individual mobility could adversely affect the automotive
industry and BMW Group

Individual mobility remains a key issue in a number of countries, both as a matter of consumer preference
and in terms of political regulation and national industrial policy-making. Changing lifestyle and social
norms are constantly calling for new solutions in the field of mobility.

Consumers are increasingly emphasizing environmental concerns, such as lower fuel consumption and
emissions levels, in their decision to purchase new vehicles. Moreover, some consumers are adjusting
their approach to individual mobility altogether and in some cases, often driven by environmental
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concerns, consumer preference is shifting from individual car ownership to more flexible mobility solutions
(such as ride- and car-sharing offerings), and from fuel-based technologies to electric vehicles (which
may be influenced by the availability of public charging infrastructure) or even alternative modes of
transport not offered by BMW Group (such as public transport, bicycles and electric scooters). Consumer
preferences may also change as a result of changes in vehicle taxation, such as increases or decreases
in vehicle taxes, and tax credits and grants for the purchase of electric or low emission vehicles. Any
decrease in demand for BMW Group’s current portfolio of products as a result of changes in consumer
preference could have a material adverse effect on BMW Group’s business, net assets, financial condition
and results of operations.

As alternative drive technologies (for example, electric powertrains or plug-in hybrid engines) are
increasingly important to customers, a significant factor in BMW Group’s future success is its ability to
recognize trends in customer requirements and technological developments in sufficient time to react to
these changes and thus adapt or maintain its existing product range and its competitive position in existing
or new market segments. Even when BMW Group recognizes new trends and enters into new market
segments, such endeavors may be less profitable or more costly than anticipated.

BMW Group encounters research and development challenges as its products become more complex
and as it introduces new, more environmentally friendly technologies. It may have difficulties in attaining
stated efficiency targets without loss of product quality. Further, it has entered into cooperation
arrangements to research and develop new technologies. These research and development activities
may not achieve their planned objectives. Additionally, BMW Group’s competitors or their joint ventures
may develop better solutions and may be able to manufacture the resulting products more rapidly, in
larger quantities, with higher quality or at lower cost. This could lead to increased demand for BMW
Group’s competitors’ products and result in a loss of BMW Group’s market share.

Export controls, sanctions, tariffs and other trade barriers could affect BMW Group’s ability to produce,
market and sell its products across global markets and affect BMW Group’s supply chains

As a global manufacturer of premium and luxury automobiles and motorcycles, BMW sources its
production materials from across the world, relies on complex global supply chains, and maintains
production and sales operations in a large number of markets globally. This requires an established and
efficiently connected infrastructure allowing for the cross-border transport of supplies, parts and
automobiles.

In recent years, political distress, warfare, terrorist attacks, changing attitudes regarding globalization and
other economic and geopolitical developments have led to the introduction of new export controls and
sanctions or stricter application of existing export controls and sanctions in a number of jurisdictions
around the world. For example, on 24 February 2022, the Russian military invaded Ukraine, as a result
of which sanctions were imposed by the European Union, the United States and other countries on Russia
as well as Russian banks, companies and individuals, which have adversely affected and will continue to
adversely affect BMW Group’s business. As a result, on 1 March 2022, BMW Group announced the
discontinuation of its local production in Russia and halted all exports of vehicles to Russia until further
notice.

The trade conflict between the United States and China continues to adversely impact BMW Group. BMW
Group expects the political and regulatory focus to shift from tariff increases, such as those imposed by
the former U.S. administration for imported steel and aluminum, to further import and export restrictions
on specific technologies. The potential introduction of further trade restrictions for various goods imported
into the United States from China, including automobiles and auto-parts, as well as trade restrictions
imposed by China, could have a significant adverse impact on BMW Group’s business operations due to
less favorable conditions for the import and export of vehicles. Moreover, any countermeasures by
regional or global trading partners, including the EU and China, could slow down global economic growth
and also have an adverse impact on the export of vehicles manufactured in the United States and
elsewhere.

Laws and regulations regarding export controls and sanctions may originate nationally, bilaterally or even
multilaterally between or among patrticipating jurisdictions with a differing reach as to national or even
extraterritorial application and relevance. Typically, export controls and sanctions will apply to the transfer
of pre-identified, listed products, technologies or categories of sensitive goods through the requirements
of permits, limitations or prohibitions of sale.
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One of the main consequences of these developments for BMW Group and the automotive industry
generally is the impact on supply chains as they relate to cross-border transfers. Specifically, increased
export controls, sanctions and other restrictive measures (e.g. the U.S. Uyghur Forced Labor Prevention
Act) could negatively affect BMW Group’s cross-border supply chain or delay the delivery of parts or
automobiles from one market to another. This could lead to various disruptions to pre-established
workflows and could result in an inability to meet production deadlines or adequately supply market
demand for BMW Group’s products.

In addition, BMW Group faces an increasing need for compliance measures, including the identification
of critical goods, critical technologies, geographical sensitivities and contractual protections, as well as
the adaptation of existing agreements and local sales practices and the ability to take short-term measures
should events, trends or restrictions arise or increase in a way that affected BMW Group’s business
practices.

Consequently, BMW Group faces potential further increases in costs to be prepared for adverse
developments of this type and for ongoing compliance with export controls and sanctions relating to its
commercial activities. Moreover, as export controls and sanctions may change, be newly introduced on
short notice, be difficult to interpret or be applied in an unexpected manner, there can be no assurances
that BMW Group’s internal controls and compliance systems are adequate to address all applicable risks.

Increases in or volatility of fuel prices could affect demand for BMW Group’s products

As a premium vehicle manufacturer, BMW Group holds leading positions in markets for powerful premium
and luxury vehicles. An increase in fuel prices from the current level, increased price volatility or reduced
availability of fuel, particularly in the United States, could result in a weakening of demand for large and
sporty vehicles, while increasing demand for small vehicles, which could lead to negative effects on
vehicle mix and revenues as well as margins and further lead to consumer or market shifts away from
segments or automotive models where BMW Group holds a leading position or has a competitive product
offering. As a result, fuel price increases or volatility in price trends could lead to changes in demand
across product segments or consumer preferences, which could have a material adverse effect on BMW
Group’s business, net assets, financial condition or results of operations.

Significant changes in prices of raw materials and commodities could lead to increased costs in producing
and distributing BMW Group vehicles

BMW Group requires significant amounts of raw materials, commodities and energy (in particular natural
gas and electricity) in the manufacture of its products. Changes in prices of raw materials, commodities
and energy are monitored on the basis of a set of specific management procedures. The principal
objective of these management processes is to increase planning reliability for BMW Group and its
production decisions and forecasts. In particular, in 2022, certain raw material and commodity prices (e.g.,
for lithium, palladium and rhodium) as well as energy prices increased sharply, and BMW Group expects
a high price volatility in the short to medium term. Price risks relating to precious metals (platinum,
palladium and rhodium) and non-ferrous metals (aluminum, copper, lead and nickel), and, to some extent,
to steel and steel ingredients (iron ore and coking coal) and energy (gas and electricity) are hedged using
financial derivatives or supply contracts with fixed pricing arrangements. Nevertheless, changes in raw
material, commodity and energy prices cannot always be predicted or hedged and are highly volatile due
to various factors, including decreasing availability of certain raw materials, an unexpected increase in
the demand for raw materials, disruptions in the suppliers’ business and supply chains, competitive
pressure among suppliers of raw materials to increase the price, and inflation. Any interruption in
availability of raw materials and commodities may impair BMW Group’s ability to manufacture its products
on a timely and cost-effective basis. Should BMW Group fail to adequately address commodity price
changes or volatility and be unable to pass price increases on to customers, BMW Group may be subject
to increased costs for producing and distributing its vehicles, which could have a material adverse effect
on BMW Group’s business, net assets, financial condition or results of operations. See also
“Macroeconomic, geopoalitical or other events could adversely affect the automotive industry and BMW
Group” and “Export controls, sanctions, tariffs and other trade barriers could affect BMW Group’s ability
to produce, market and sell its products across global markets and affect BMW Group’s supply chains”.
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Competitive Risks relating to BMW AG and BMW Group

The automotive market is highly competitive and subject to technological innovations and developments
which could affect BMW Group’s competitive position

The worldwide automotive market is highly competitive. BMW Group faces intense competition from
automotive manufacturers in the markets in which it operates and across vehicle segments. Competition
in the automotive industry with established manufacturers has intensified in recent years and, in addition,
new competitors are emerging, including competitors whose main business operations are outside the
traditional automotive industry, such as in battery-electric vehicles (BEV). For example, in the United
States a relatively new car manufacturer gained significant market share in certain segments.

Competition is likely to intensify further in light of, among other factors, continuing globalization in the
worldwide automotive industry and technological developments in drive technologies, drive systems and
vehicle control, particularly autonomous driving, possibly resulting in industry consolidation or
reorganization. Factors affecting competition include product quality and features, safety, reliability, fuel
efficiency, disruptive technologies and the amount of time required for innovation and development,
pricing, customer service and financing terms. Increased competition could also lead to lower Group
deliveries, which could result in further downward price pressure and adversely affect BMW Group’s sales
strategies or could require BMW Group to increase research and development or capital expenditures to
offer competitive products. BMW Group’s ability to respond adequately to the recent changes in the
automotive market and to maintain its competitiveness in light of ongoing competitive dynamics and
technological developments is integral to its performance in existing and new markets and to maintaining
or expanding its market share. There can be no assurances that BMW Group will be able to compete
successfully in the future.

Competition in the automotive industry could lead to pricing and sales pressures

BMW Group faces competition from a number of international companies, as well as local and regional
companies in the countries in which it operates. Increased competition and unanticipated actions by
competitors or customers in the automotive industry could lead to downward pressure on prices or a
decline in BMW Group’s market share, which would adversely affect its results and impair its growth
potential.

Intense competition exists in particular with regard to prices and product quality, as well as the
development and launch periods of newly developed products carrying a higher profit risk due to
marketing risks and considerable expenses for market development, product launch and market
penetration. Further, new expertise on the part of competitors or new market entrants increase the risk
that competitors might outperform the BMW Group with respect to technological advances or vehicle
development, which could lead to the BMW Group potentially losing market share and suffering significant
losses in deliveries. Increased pressure on selling prices and margins caused by intense competition in
global markets, particularly in Western Europe, the United States and China, also requires constant
analysis and adapting to changes in circumstances and conditions.

BMW Group is dependent on market acceptance of BMW Group’s products

Many factors both within and outside of BMW Group’s control affect the success of new or existing BMW
Group products in the marketplace. BMW Group seeks to offer highly desirable vehicles to overcome
intensive price competition and meet market demand; however, BMW Group’s new and existing vehicles
and products might be perceived to be less desirable than those of BMW Group’s competitors, whether
in terms of price, quality, design, safety, overall value, fuel efficiency or other attributes. For example, if a
new model were to experience quality issues at the time of launch, the vehicle’s perceived quality could
be affected even after the issues had been corrected, resulting in lower numbers of deliveries, market
share, and profitability. The trend towards an increasing range of body styles, including “cross-over” body
styles, based on customer expectations and competitive actions across the automotive industry implies
that BMW Group must continually evaluate the position and market share of its individual brands and
models to maintain its competitive position. In addition, with increased consumer interconnectedness
through the Internet and other media, mere rumors or allegations relating to quality, safety, fuel efficiency,
corporate social responsibility or other key product attributes can negatively impact BMW Group’s
reputation or market acceptance of its products, even where such allegations prove to be inaccurate or
unfounded.
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As a result of the intensity of competition in the automotive industry and the pace of technological
development, BMW Group faces constant pressure to develop new products and improve existing
products at ever-shorter intervals. If BMW Group misjudges, delays recognition of, or fails to adapt its
products and services to trends and changes in customer requirements in individual markets or other
changes in demand, its sales volumes could be adversely affected. If BMW Group makes fundamental or
repeated misjudgments, it could lose customers, and the reputation of its affected brands could suffer.
Such misjudgments may also lead to significantly unprofitable investments and associated costs.

If BMW Group encounters potential delays in bringing new vehicle models and technologies to market or
if customers do not accept the new models BMW Group introduces, or if the other risks mentioned herein
were to materialize, it could have a material adverse effect on BMW Group’s business, net assets,
financial condition or results of operations.

BMW Group’s success is dependent on its ability to maintain and develop its brand image

In the highly competitive automotive industry, BMW Group is dependent on maintaining and developing
the brand image for its various brands. In order to maintain and develop a brand image, BMW Group must
earn customers’ confidence by providing safe, high-quality products that meet customer demand and
appeal to customers’ preferences. Moreover, as BMW Group is dependent on suppliers for several
significant production components, perceptions of BMW Group’s quality can also be affected by the
performance and quality of third-party supply components or broader perceptions of the automotive
industry generally. If BMW Group is unable to effectively maintain and develop the brand image of its
BMW, MINI and Rolls-Royce brands, for example as a result of an inability to provide safe, high-quality
products or as a result of the failure to promptly implement safety measures, such as recalls when
necessary, vehicle unit sales or sale prices might decrease.

Operational Risks relating to BMW AG and BMW Group

Production stoppages and downtimes could adversely impact BMW Group’s ability to deliver products,
meet customer expectations and maintain its market position

BMW Group is dependent on its global production and sales and marketing networks to economically and
efficiently produce its vehicles, supply dealers and customers and maintain its market position. A work
stoppage or other limitations of production could occur at the BMW Group’s or its suppliers’ facilities for
any number of reasons, including as a result of labor or other legal disputes, pandemics, natural or man-
made disasters, tight credit markets or other financial distress, production constraints or difficulties, or
other factors such as manufacturing equipment breakdowns, damage to infrastructure, logistical
disruptions of new vehicle production line start-ups, IT disruptions, or for other reasons (such as fires or
power failures). For example, in 2020, the COVID-19 pandemic led to the temporary shutdown of BMW
Group’s manufacturing plants in China, Europe, South Africa, Mexico, Brazil and Spartanburg County
(South Carolina, United States), and in March 2022, the war in Ukraine had a significant impact on
Ukraine’s automotive supply industry as a result of which BMW Group had to stop production at its
Dingolfing plant. The war in Ukraine, combined with the ongoing bottleneck for semiconductors, is
expected to lead to further production adjustments and downtimes at BMW Group’s European plants.
Such shutdowns, work stoppages, downtimes or other limitations on production at BMW Group or supplier
facilities could disrupt BMW Group’s ability to supply products in the short or long term and thereby
materially adversely affect BMW Group’s reputation, its brand perception, customer preferences and
BMW Group’s market positions.

Defects in vehicles could lead to recalls, legal and regulatory inquiries, costs or penalties and could
affect BMW Group’s reputation and brand image

BMW Group’s performance depends on its ability to offer competitive prices while maintaining a high level
of quality. BMW Group’s vehicles are complex machines that depend on precise engineering and the
integration of mechanical and electrical systems sourced from a number of production and assembly
plants and suppliers. In addition, the trend towards introduction of new and innovative features and
technology to BMW Group’s vehicles further increases vehicle complexity and the risk of defects. To
achieve efficient production and economies of scale, BMW Group, like other automotive manufacturers,
often uses a core set of components or systems, and a select group of suppliers across vehicle and
product segments. As a result, the increased complexity of modern vehicles coupled with modular-based
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production requires BMW Group to maintain exacting compliance and monitoring systems, as defects in
vehicular systems or supplied products can affect a large number of vehicle models.

In addition, meeting or exceeding many government-mandated safety standards is costly and often
technologically challenging, especially where standards may conflict with the need to reduce vehicle
weight in order to meet government-mandated emissions and fuel efficiency standards. Regulations and
standards have affected and, as new standards are continually introduced, are expected to continue to
affect vehicle complexity and the adoption of common systems to achieve compliance. At the same time,
applicable laws and governmental standards also require manufacturers to take actions to remedy defects
related to vehicle safety through safety recall campaigns, and a manufacturer is obligated to recall
vehicles if it determines that the vehicles do not comply with a particular safety standard.

For example, during the year ended 31 December 2022, BMW Group recalled approximately 2.1 million
vehicles worldwide on the basis of a potential defect in the exhaust gas circulation cooler leading to a
potential fire risk and approximately 1.7 million vehicles to perform a software update preventing a
potential fire because of a defect in the exhaust gas circulation cooler. Approximately 1.1 million vehicles
were recalled because of a potential defect blow by regulator. Defects in products can also lead to
customer dissatisfaction and safety issues if such defects led to product failures or unsafe driving
conditions, as well as reputational damage. In addition, in March 2022, BMW Group announced the recall
of approximately 1 million vehicles related to the engine ventilation system and risk of valves overheating.

Should BMW Group or government safety regulators determine that a safety or other defect or non-
compliance with applicable standards exists in BMW Group’s vehicles prior to the start of production, the
launch of such vehicles could be delayed until such defect is remedied. If defects are discovered following
vehicle production and delivery, BMW Group may be required to undertake recalls or offer fixes or
replacements for vehicle components, including those provided by BMW Group’s suppliers.

For example, several BMW models are equipped with airbags which contain ammonium nitrate as a
propellant. BMW Group is currently involved in litigation with regard to some of these airbags, including
class actions and product liability lawsuits. Moreover, a part of the respective vehicle population has been
recalled because of general safety concerns related to this propellant. Such recalls require the
development and production of suitable replacement parts in sufficient quantities and BMW Group must
rely on its specialised airbag suppliers in this regard. The remaining vehicle population is closely
monitored by BMW Group and governmental authorities.

The costs associated with any protracted delay in new model launches necessary to remedy defects,
follow-up costs arising from other changes in planning assumptions or the cost of recall campaigns or
warranty costs to remedy defects in vehicles that have been sold, could be substantial and may be
considerably higher than those budgeted by BMW Group. In such situations, BMW Group could also face
regulatory investigations and fines for non-compliance with various governmental standards or rules or it
could face customer claims and litigation arising from any defects and resulting consequences on product
use or safety. Particularly in the United States, class action lawsuits and product liability risks could have
substantial financial consequences and cause damage to BMW Group’s public image. Furthermore, any
such incidents could also adversely affect BMW Group’s reputation or market acceptance of its products.

Product defects could lead to liability risks and the need for costly replacement measures. Therefore,
BMW Group seeks to hold appropriate insurance policies and takes other precautionary measures. Due
in particular to difficulties in predicting the outcome of litigation proceedings in the United States, there
can be no assurances that individual product liability claims would not exceed the applicable provisions
or any available insurance coverage (see “BMW Group’s insurance coverage may not be sufficient or its
insurance premiums may increase”).

BMW Group is dependent on its suppliers
BMW Group is dependent on its suppliers in the manufacture of BMW Group’s vehicles. The increasing
trend towards modular-based production with a set of common architectures covering various models and

product lines has also increased BMW Group’s dependence on suppliers and their ability to deliver
products on time and in the required quality.
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Many components used in BMW Group’s vehicles are available only from a single supplier and cannot be
sourced quickly or inexpensively from another supplier, if at all (due to, for example, long lead times or
new contractual commitments that may be required by another supplier before ramping up production to
provide the components or materials). As a result, market and other developments that affect suppliers
and automotive production generally, such as supplier interruptions due to financial distress and natural
disasters, pandemics, increased IT-related risk, as well as capacity constraints as suppliers restructure
and retool to meet shifting consumer preferences across vehicle segments and features, can in turn affect
BMW Group’s vehicle production.

Particularly, automotive suppliers could face increased economic distress due to a sudden and substantial
drop in industry deliveries and production stoppages. Lower industry deliveries could, in turn, make
existing debt obligations and fixed cost levels difficult for suppliers to manage, increasing pressure on
BMW Group’s supplier base. BMW Group might be required to provide financial assistance to key
suppliers to ensure an uninterrupted supply of materials and components. In addition, where suppliers
have exited certain lines of business or closed facilities due to an economic downturn or other reasons,
BMW Group has generally experienced additional costs associated with transitioning to new suppliers.

In addition to the general risks regarding interruption of supplies, which are particularly acute in the case
of single-source suppliers, the exclusive supplier of a key component could potentially exert significant
bargaining power over price, quality, warranty claims or other terms relating to a particular component or
materials. In particular, suppliers could be unwilling to reduce prices and some might even request direct
or indirect price increases as well as new and shorter payment terms.

The increasing complexity of the supplier network, particularly in the case of sub-suppliers whose
operations can only be indirectly monitored by BMW Group, could lead to further downtimes at supplier
locations and thereby have an adverse impact on BMW Group’s production. For example, strong demand
on international semiconductor markets or manufacturing or other problems at suppliers has caused and
is expected to continue to cause bottlenecks in the supply of electronic components BMW Group uses in
production, and a shortage of such electronic components has resulted in an interruption and/or volume
decrease of BMW Group’s production. In addition, the war in Ukraine is expected to lead to further supply
bottlenecks interrupting BMW Group’s production in other countries, such as the stoppage of production
in BMW Group’s Dingolfing plant, commencing in March 2022. The increased threat of cyberattacks along
the entire value chain also affects supply security as well as the ability to protect know-how relevant to
BMW Group.

While BMW Group has established a detailed supplier pre-selection process as part of its efforts to
maintain relationships with high-quality, reliable suppliers, there can be no assurances that supplier issues
would not have adverse consequences for BMW Group, ranging from increased expenditures to
production interruptions and a corresponding reduction in sales volume. Particularly, supplier problems
may require BMW Group to invest in new technological concepts and production methods, even
unexpectedly, or discontinue planned innovations, increasing production costs above anticipated levels.

BMW Group is dependent on information technology and the integrity of its information and data

The importance of electronically processed data continues to increase, with information technology (IT)
playing an increasingly crucial role in every aspect of BMW Group’s business. BMW Group could suffer
adverse consequences if the confidentiality, integrity or availability of its sensitive information and data is
not maintained.

BMW Group is dependent on the efficient and uninterrupted functionality of its servers and data
processing systems. If an interruption or breakdown of BMW Group’s servers or data processing systems
affecting the operation of one or more of its businesses occurs, this may have a detrimental impact on
BMW Group’s operations. Moreover, in a centralised and standardised IT environment, excessive
dependence on a single system or a single data center could lead to serious consequences for BMW
Group in the event of a system failure. Due to its worldwide operations, BMW Group strongly depends on
complex IT. Also, the demands placed on IT facilities, both externally and internally, are changing at a
rapid pace in the face of technological developments.

As a result of the increasing complexity of electronic information and communication technology, BMW
Group is exposed to various risks in this context, ranging from the loss or theft of data to stoppages and
interruptions of BMW Group’s IT systems. Indirectly, BMW Group could also be exposed to reputational
risks, which are difficult to quantify.
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BMW Group’s information technology could malfunction, be subject to cybercrimes or be otherwise
disrupted

BMW Group depends on its information technology and data processing systems for the operation of its
business. Such systems are susceptible to malfunctions and interruptions due to equipment damage,
power outages, and hardware, software and network problems. They are also susceptible to cybercrime
or threats of intentional disruption, which have increased in sophistication and frequency in recent years.
In addition, such cyber incidents may remain undetected for extended periods of time. BMW Group may
experience system malfunctions or interruptions, which could adversely affect its ability to maintain the
uninterrupted operation of its business. A malfunction or cyberattack that results in broad or sustained
disruption to BMW Group’s information technology systems could have a material adverse effect on its
business, results of operations and financial condition, damage its reputation and subject BMW Group to
regulatory actions or litigation. BMW Group depends to a significant extent on confidential business
information, including car design, proprietary technology and trade secrets; to the extent the confidentiality
of such information is compromised, BMW Group may lose its competitive advantage and its vehicle sales
may decrease.

In addition to supporting its operations, BMW Group uses its systems to collect and store confidential and
sensitive data, including information about its business, its clients and its employees. As BMW Group’s
technology continues to evolve, it anticipates that it will collect and store even more data in the future,
and that its systems will increasingly use remote communication features. Any unauthorised access to
such systems may compromise the privacy of BMW Group’s customers’ and employees’ information and
expose BMW Group to litigation, regulatory scrutiny and reputational damage. Any significant compromise
in the integrity of BMW Group’s data security and information technology systems could have a material
adverse effect on its business, results of operations and financial condition.

The electronic control systems contained in BMW Group’s vehicles could be compromised

BMW Group’s vehicles contain complex systems that control various vehicle processes including engine,
transmission, safety, steering, brakes, window and door lock functions. These electronic control systems,
which are increasingly connected to external cloud-based systems, are susceptible to cybercrime,
including threats of intentional disruptions, loss of control over the vehicle, loss of functionality or services
and theft of personal information and sensitive data. These disruptions are likely to increase in terms of
sophistication and frequency as the level of connectivity and autonomy in BMW Group’s vehicles
increases. BMW Group may also be required by law in certain jurisdictions to provide access to its
electronic control systems to third parties, which could increase the risk of such control systems being
compromised. In addition, BMW Group may rely on third parties for connectivity and automation
technology and services, including for the collection of BMW Group’s customers’ data. These third parties
could unlawfully resell or otherwise misuse such information, or suffer data breaches. A significant
malfunction, disruption or security breach compromising the electronic control systems contained in BMW
Group’s vehicles could damage BMW Group’s reputation, reduce BMW Group’s vehicle sales, subject
BMW Group to regulatory actions or litigation and have a material adverse effect on its business, financial
condition and results of operations.

Autonomous driving is an emerging technology and involves significant risks and uncertainties

Autonomous driving technologies involve a number of risks, including accidents and fatalities. The safety
of such technologies depends in part, on user interaction and users as well as other drivers on the
roadways, who may not be accustomed to using or adapting to such technologies. To the extent accidents
associated with BMW Group’s autonomous driving systems occur, BMW Group could be subject to
regulatory actions or litigation, negative publicity and government scrutiny. Any of the foregoing could
have a material adverse effect on BMW Group’s business, financial condition and results of operations.

BMW Group and other companies continue to develop autonomous vehicle technologies, and many
governments across the globe, including the United States and Germany, are continuing to develop the
regulatory frameworks that will govern autonomous vehicles. The evolution of the regulatory frameworks
for autonomous vehicles, and the pace of the development of such regulatory frameworks, may subject
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BMW Group to increased costs and uncertainty, and may ultimately impact BMW Group’s ability to deliver
autonomous vehicles and related services that customers demand.

BMW Group’s ability to effectively market and distribute its products is an integral part of its sales model

BMW Group’s success in the sale of vehicles depends on its ability to market and distribute effectively
based on distribution networks and sales techniques tailored to the needs of its customers. Further, in
many jurisdictions, BMW Group’s products are sold by independent automotive dealers, with whom BMW
Group must maintain relationships and which it must integrate into its marketing, sales and product
strategies. There can be no assurances that BMW Group will be able to develop sales techniques and
distribution networks that effectively adapt to changing customer preferences or changes in the regulatory
environment or local business practice in the major markets in which it operates.

In addition, laws and regulations in many jurisdictions govern sales practices and provide for
governmental and private rights of action to address non-compliant practices. Failure to maintain well-
developed sales techniques and distribution networks may result in decreased sales and market share or
regulatory and legal inquiries and claims, and could have a material adverse effect on BMW Group’s
business, net assets, financial condition or results of operations.

BMW Group is party to a number of "take-or-pay" contracts

BMW Group has entered into a number of long-term supply contracts that require it to purchase a fixed
quantity of parts to be used in the production of its vehicles. If BMW Group’s need for any of these parts
were to decrease, it could still be required to purchase a specified quantity of the parts or pay a minimum
amount to the seller pursuant to the take-or-pay contract, which could have a material adverse effect on
BMW Group’s business, net assets, financial condition or results of operations.

BMW Group is dependent on good relationships with its employees and unions

BMW Group’s success is highly dependent on its employees and their expertise. Competition for highly
qualified staff and management is very intense in the industry and the regions in which BMW Group
operates. BMW Group’s future success also depends on the extent to which it succeeds over the long
term in recruiting, integrating and retaining executives, engineers and other specialists. Because of
demographic developments, BMW Group must cope with changes relating to an aging workforce and
must attract a sufficient number of qualified young talent with the potential to become the next generation
of highly skilled specialists and executives.

Further, personnel expenses are a major cost for BMW Group. Employees at BMW Group’s German
locations and at a number of foreign subsidiaries have traditionally been heavily unionised. When current
collective bargaining agreements and collective wage agreements expire, BMW Group may not be able
to conclude new agreements on terms and conditions that it considers to be reasonable. Moreover, BMW
Group may be able to conclude such agreements only after industrial actions, such as strikes or similar
measures. In addition, BMW Group’s competitors may obtain competitive advantages if they succeed in
negotiating collective wage agreements on better terms and conditions than BMW Group. Foreign
competitors, in particular, may also obtain competitive advantages due to more flexible legal
environments.

BMW Group is dependent on good relationships with its joint venture partners and independent dealers

BMW Group has entered, and may from time to time enter, into joint ventures with strategic partners for
research and development and market launches, particularly in emerging and developing markets and
with respect to large projects. One of the most important such relationship relates to BMW Birilliance,
which produces, markets and sells various BMW brand models for the Chinese market.

In its joint venture agreements, BMW Group has undertaken various obligations. If it were to fail to fulfill
such obligations, in whole or in part, BMW Group could become subject to claims for damages and
contractual penalties, or the relevant joint venture agreement could be terminated. In addition, a breach
of contract by joint venture partners or unforeseen events may impair the successful implementation of a
project.

Moreover, the success of BMW Group’s joint ventures requires that the partners constructively pursue the
same goals. If BMW Group were to decide to divest its shareholdings or to withdraw from a joint venture,
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it might not be able to find a buyer for its shares or be able to sell such shares for other reasons, or its
joint venture partner may claim damages.

Additionally, it is possible that BMW Group’s partners may use, outside of the scope of the joint venture
project, technologies acquired in the course of the joint venture or otherwise misappropriate trade secrets
or competitive advantages from the relationship.

If any of these risks were to materialize, BMW Group might lose orders and customers and jeopardize its
strategic market position in the relevant markets which, in turn, may result in a time-consuming and costly
search for alternative partners and the loss of investments already made. The occurrence of these risks
could have a material adverse effect on BMW Group’s business, net assets, financial condition and results
of operations.

In addition, BMW Group is dependent on a network of independent dealers marketing and selling BMW
Group’s vehicles and providing warranty and other after-sale services, in each case, to end customers.
Any deterioration in BMW Group’s relationship with such dealers, for example because of supply issues
or changed procedures and requirements imposed by BMW Group that adversely impact, or that are
perceived by such dealers to adversely impact, dealers, could impact BMW Group’s sales and have a
material adverse effect on BMW Group’s business, net assets, financial condition and results of
operations.

Financial Risks relating to BMW AG and BMW Group

BMW Group has significant pension obligations to current and past employees which could increase
due to factors beyond BMW Group’s control

BMW Group’s pension obligations to employees resulting from defined benefit plans are measured on the
basis of actuarial reports. Future pension payments are discounted by reference to market yields on high-
quality corporate bonds. These yields are subject to market fluctuation and therefore influence the level
of pension obligations. Changes in other parameters, such as extended periods of low interest rates,
increases in inflation and longer life expectancy, also impact pension obligations and payments. Changes
in factors beyond BMW Group’s control could lead to funding shortfalls relating to pension obligations,
which could have a material adverse effect on BMW Group’s business, net assets, financial condition or
results of operations.

BMW Group is exposed to volatility and changes in foreign currency exchange rates, arising from its
international production, distribution and sales networks

As an internationally operating enterprise, BMW Group conducts business in a variety of currencies, thus
giving rise to currency risks. Since a substantial, and in recent years increasing, portion of BMW Group’s
revenue is generated outside the euro area (particularly in China (renminbi), the United States (U.S.
dollar) and the United Kingdom (British pound)) and the procurement of production materials and funding
is also organised on a worldwide basis, fluctuations in currency exchange rates may have a significant
impact on BMW Group’s earnings.

BMW Group measures currency exposure using cash-flow-at-risk models and scenario analyses. In
addition, BMW Group is also exposed to currency translation risk, as the financial statements of foreign
consolidated subsidiaries prepared in a foreign currency are translated into euro, with income and
expenses translated at the average currency exchange rate and assets and liabilities translated at the
closing rate for the relevant period.

BMW Group seeks to manage currency exchange risks on both a strategic (medium- and long-term) and
operating level (short- and medium-term). Medium- and long-term measures include increasing
production volumes in non-euro-region countries (natural hedging) and increasing purchase volumes
denominated in foreign currencies. Currency exchange risks are managed in the short to medium term
and, for operational purposes, by means of hedging. Nevertheless, changes in currency exchange rates
cannot always be predicted or hedged, and there can be no assurances that BMW Group’s strategies will
be successful in reducing currency exchange risks.
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The success of BMW Group’s financial services business depends on vehicles’ residual values
developments

BMW Group leases and finances a substantial amount of vehicles. For the vehicles it leases, BMW Group
projects expected residual values and return volumes. Actual proceeds BMW Group realizes upon the
sale of returned leased vehicles at lease termination may be lower than the amount projected, which
would reduce the profitability of the lease transaction.

The residual value risk could be influenced by many different external factors. A decline in the residual
value of used vehicles could be caused by initiatives to promote sales of new vehicles, which was evident
during the global financial and economic crisis when incentive programs were offered by certain
governments (for example, scrapping premium) and automobile manufacturers. Among other things,
BMW Group was required to increase existing loss provisioning for residual value risks in the past. A
similar situation could occur in the future, including due to renewed deterioration of the macroeconomic
environment, including as a result of the COVID-19 pandemic.

Changes in economic conditions, including as a result of the COVID-19 pandemic, government policies,
exchange rates, marketing programs, changes in customer preferences, the actual or perceived quality,
safety or reliability of vehicles or fuel prices could also influence the residual value risk. For instance,
driving bans for diesel vehicles could influence the residual value risk of the relevant portfolio. Due to the
fact that customers might change their consumption behavior and refrain from buying diesel vehicles,
these bans could have a negative impact on the corresponding market prices of such vehicles. The
residual value risk could therefore increase and could materially adversely affect BMW Group’s business,
net assets, financial condition or results of operations.

The development of residual value risks could also be influenced by e-mobility. On the one hand, rapid
technical progress in the field of battery technology that increases vehicle ranges could lead to increasing
residual value risks in existing electric vehicle portfolios, as customer demand for outdated technologies
declines, especially in the first few years. On the other hand, due to substitution effects, sales of electric
cars as a result of changing customer behavior could have a negative impact on the residual values of
conventional combustion engine vehicles. Such e-mobility developments and the impact on residual value
risks are difficult to predict.

BMW Group is dependent on securing financing on attractive terms to provide liquidity to develop its
business.

In the normal course of business, BMW Group makes use of bonds, commercial paper and securitised
transactions as well as bank credit facilities in various currencies, primarily to finance BMW Group’s
leasing and sales-financing business. Any negative development in the capital markets could increase
BMW Group’s financing costs or ability to access capital and sources of financing. More expensive
refinancing would also have a negative effect on the competitiveness and profitability of BMW Group’s
financial services business if it were unable to pass on the higher refinancing costs to its customers. A
limitation of the financial services business would have a negative impact on the automotive business, if
it affected consumers’ ability to purchase BMW Group’s vehicles.

In 2021, both Moody’s and Standard & Poor’s have changed the outlook on their long-term credit ratings
for BMW AG from “negative” to “stable” and confirmed the ratings at A2 and A respectively. A decrease of
BMW AG’s credit rating could impact BMW Group’s ability to obtain financing, or to obtain financing on
terms favorable to BMW Group.

BMW Group is exposed to interest rate risks through its various financing programs

Interest rate risks relate to potential losses caused by changes in market interest rates, such as recently
seen, and can arise when fixed interest rate periods for assets and liabilities recognised in the statement
of financial position do not match. Interest rate risks are managed by raising refinancing funds with
matching maturities and by employing interest rate derivatives. BMW Group monitors and manages these
exposures as an integral part of its overall risk management program which recognises the unpredictability
of markets and seeks to reduce potentially adverse effects on its business. Nevertheless, changes in
interest rates cannot always be predicted or adequately hedged.
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BMW Group is dependent on its counterparties maintaining their operations and creditworthiness

Credit and counterparty default risk arises if a contractual partner (e.g., a customer or dealer) either
becomes unable, or is only partially able, to fulfil its contractual obligations, such that lower income is
generated or losses are incurred. BMW Group uses a variety of rating systems in order to assess the
creditworthiness of its contractual partners, but there can be no assurances that such systems will be
effective in all circumstances or that contractual parties will maintain sufficient creditworthiness over the
course of a contractual relationship.

Credit risk typically arises from the possibility of loss from a customer’s or dealer’s failure to make
payments according to contract terms, particularly in BMW Group’s leasing and financing business. Credit
risk (which is dependent upon economic factors including unemployment, consumer debt service
burdens, personal income growth, dealer profitability, and used car prices) has a significant impact on
BMW Group’s business. If BMW Group experiences a high or unexpected level of credit losses, it could
materially adversely affect its business, net assets, financial condition or results of operations.

Changes in deliveries can have a substantial effect on BMW Group’s cash flow and profitability as BMW
Group has a high proportion of relatively fixed structural costs

Because BMW Group, like other manufacturers, has a high proportion of relatively fixed structural costs,
even comparatively small changes in deliveries can have a substantial effect on its cash flow and
profitability. If sales were to decline to levels significantly below BMW Group’s planning assumptions or
BMW Group’s business were to be otherwise significantly disrupted, particularly in the United States,
China or Europe, due to financial crises, recessions, significant currency exchange rate movements,
geopolitical events, pandemics, trade barriers or other factors, it could have a material adverse effect on
BMW Group’s business, net assets, financial condition or results of operations.

BMW Group’s insurance coverage may not be sufficient or its insurance premiums may increase

BMW Group maintains insurance coverage in relation to a number of risks associated with its business
activities that are subject to standard exclusions, such as willful misconduct. However, BMW Group may
suffer losses or claimants may bring claims against BMW Group that exceed the type and scope of its
existing insurance coverage. Significant losses could lead to higher insurance premium payments. In
addition, there are certain risks for which BMW Group does not maintain coverage based on BMW
Group’s cost-benefit analysis, and it therefore has no insurance coverage against the occurrence of these
events. If BMW Group sustains damage for which there is no insurance coverage or insufficient insurance
coverage, or if it has to pay higher insurance premiums or encounters restrictions on insurance coverage,
this could materially adversely affect its business, net assets, financial condition or results of operations.

Legal and Regulatory Risks relating to BMW AG and BMW Group

Increased safety, emissions, fuel-efficiency or other regulations could lead to substantial costs and
disruptions in automotive markets

The global automotive industry is subject to substantial government regulation, which differs by state,
region and country. Government regulation has developed, and proposals for additional regulation have
advanced, primarily out of concern for the environment (including concerns about global climate change
and its impact as well as potential implications, whether legal or factual, stemming from legal proceedings
or court decisions), vehicle safety and energy independence. These regulations, particularly in the areas
of fuel efficiency, emissions and safety, are continually evolving, including as a result of varying or
changing interpretations by courts and authorities, requiring BMW Group to spend significant resources
to plan for, and adapt its products to, these developments. In addition, many governments regulate local
product content or impose import requirements as a means of creating jobs, protecting domestic
producers and influencing the balance of payments. A number of governments, as well as non-
governmental organizations, also publicly assess vehicles based on their own protocols. Such protocols
could change significantly, and any negative perception regarding the performance of BMW Group’s
vehicles subjected to such tests could reduce future sales.

In recent years, BMW Group has achieved significant improvements regarding the overall fuel efficiency
of the vehicles it produces, as well as the fuel efficiency and emissions performance of individual models,
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thereby reducing their greenhouse gas emissions and progressing towards compliance with future fuel
consumption and carbon dioxide (CO2) emissions regulations in the EU, the United States, Japan and
China, among other jurisdictions.

For example, under Regulation (EU) 2019/631, which defines the EU fleet-wide CO2 emission targets,
manufacturers will have to meet a fleet CO2 average in Europe that is 15% lower in 2025 as compared
to 2021, as measured under Worldwide Harmonized Light Vehicles Test Procedures ("WLTP"), and, by
2030, the EU average will have to decrease by 37.5% compared to the 2021 target under the WLTP, each
subject to certain automotive portfolio considerations and transition periods.

In general, there is a clear move towards increasingly stringent vehicle emissions regulations, particularly
for conventional drive systems, not only in the developed markets of Europe and North America, but also
in emerging markets such as China. Moreover, further tightening and scrutiny could be forthcoming given
the ongoing focus on emissions testing and on-road performance, particularly with respect to diesel
engines, which could lead to significant additional investments to comply with new regulations as well as
risks of limited market availability of products. In addition, several state and local governments, and in
particular those of major cities, have increased their focus on diesel emissions and have introduced or
proposed regulations seeking to shift consumers from use of diesel vehicles. Such diesel vehicle
restrictions could require BMW Group to take additional measures to meet applicable CO2 emissions
targets, in particular if the proportion of number of diesel vehicles sold across BMW Group’s fleet
decreases considerably relative to the number of other vehicles sold which have relatively higher levels
of CO2 emissions. There are limits to BMW Group’s ability to achieve fuel efficiency improvements over
a given timeframe, primarily relating to the cost and effectiveness of available technologies, consumer
acceptance of new technologies and changes in vehicle characteristics, willingness of consumers to
absorb the additional costs of new technologies, the suitability of certain technologies for use in particular
vehicles, the widespread availability of supporting infrastructure for new technologies, as well as the
human, engineering, and financial resources necessary to deploy new technologies across a wide range
of products and powertrains in a short period of time.

Moreover, the potential threat of short-term tightening of laws and regulations, including local registration,
usage restrictions, congestion charges and driving bans, as illustrated by the restrictions on issuing
license plates in Chinese metropolitan areas and the banning of certain diesel-powered vehicles in certain
restricted areas within some European cities, could further affect the automotive industry. In some cases,
changes in customer behavior are not only brought on by new regulations but also through changes of
opinion, values and environmental issues, which could be affected by perceptions of the industry as a
whole. Among other factors, concerns about global climate change are affecting legislation, regulations
and consumer behavior, which could affect demand for vehicles and the residual value of these vehicles,
or requirements to develop new solutions for personal mobility. For example, the ongoing political and
public discussion on diesel engines, particularly in Europe, could further adversely affect demand for
diesel vehicles. Additionally, a potential tightening of consumer protection laws could result in a greater
number of recalls.

The cost to comply with existing government regulations is substantial, and the effects of such regulations,
as well as any future additional or changed regulations or interpretations of regulations could have a
material adverse effect on BMW Group’s business, net assets, financial condition or results of operations.

BMW Group is required to comply with numerous laws and regulations in multiple jurisdictions

Compliance with laws is a basic prerequisite for the success of BMW Group. Current laws provide the
binding framework for BMW Group’s various business activities around the world. The growing
international scale of operations of BMW Group, the complexity of the business world and a broad set of
complex legal (including, for example, tax, antitrust, customs, export controls and sanctions) regulations
potentially applicable to BMW Group’s business increase the risk of non-compliance with applicable laws,
simply because they are not known, fully understood or are subject to varying interpretations (which in
turn are subject to change).

BMW Group has established a compliance organization aimed at ensuring that its representative bodies,
managers and staff act in a lawful manner at all times. Nevertheless, there remains a risk that BMW
Group’s employees may not act in compliance with applicable statutory provisions or BMW Group’s
compliance systems (including with respect to antitrust, anti-corruption, export control or consumer
protection laws) or that BMW Group’s internal controls and compliance systems are not adequate to
maintain compliance with applicable laws and that, as a result, penalties, liabilities or additional
compliance costs could be imposed on BMW Group. For example, in October 2017, the European
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Commission carried out inspections at BMW Group’s premises in connection with cartel allegations
against five German car manufacturers. The European Commission alleged that Daimler, Volkswagen
and BMW colluded to avoid competition on cleaning nitrogen oxide (NOx) emissions from diesel
passenger cars better than what was required by law despite the relevant technology having been
available. The proceedings were settled in July 2021, and BMW Group was fined an amount of
approximately € 373 million. (See “Part K. Description of Bayerische Motoren Werke Aktiengesellschaft —
11. Financial Information concerning BMW AG’s Assets and Liabilities, Financial Position and Profits and
Losses — Legal and Arbitration Proceedings” for further information).

BMW Group is confronted with legal disputes relating, in particular, to warranty claims, sales practices,
product liability and infringements of protected rights. Further, BMW Group may also be subject to
information requests, inquiries, investigations and other proceedings initiated by governmental agencies,
as well as legal actions relating to safety, environmental, antitrust, securities, criminal and other laws and
regulations. If these or other inquiries, investigations, legal actions and/or proceedings result in
unfavorable findings, an unfavorable outcome or otherwise develop unfavorably, including as a result of
varying or changing interpretations of applicable law and regulations by courts, BMW Group could be
subject to significant monetary penalties, remediation requirements, vehicle recalls, process
improvements, mitigation measures or other sanctions, measures and actions, including further
investigations by these or other authorities and additional litigation. Further, a negative determination or
finding with respect to technical or legal issues by one governmental agency could result in other agencies
also adopting such determination or finding, even if such determination or finding is not within the scope
of such authority’s responsibility or jurisdiction. Thus, a negative determination or finding in one
proceeding carries the risk of having an adverse effect on the outcome of other proceedings, also
potentially leading to new or expanded investi